
Teaching Students under 30 in Leipzig, 

Germany



Charlotte 
Baumgart

• Age: 22

• Learned bridge: 
started April 2022 at 
the uni

• Study: Computer 
Science B.Sc.

• Teaching bridge for 
1.5 years



My Project 
and why it 

works

Who is the target audience?

How to reach this target audience?

• The structure of my course
• The material I use

The course:



Who are we?

• Rebecca (25), studying Linguisic M. Arts at Uni Leipzig
• Yuan (26), doing his PHD in Maths at Uni Leipzig 

• Acting in the Uni World
• Knowing people, rooms and know how to advertise
• Promoting and offering our course through university sport 



Who is the target audience?

• Students of the Leipzig university
• Computer Science
• Mathematics
• Medicin
• Linguists
• Etc

• PHD students
• Students from different universities in the area
• Externs: Working, retired, Professors, life partners …
• Friends or colleagues



How to reach this target group?



What are the issues you face when you are 
trying to find new players?
• Don‘t know what bridge is.
• Not willing to make that big of a commitment
• Losing the players in lecture 4 (when bidding starts)



Vorstellungsstraße – university group 
introduction





Actual advertisement material from the 
federation
• Starting with the history of bridge
• Bridge at schools
• How bridge is described

• Bridge has 500 years of history
• Is an officially recognized sport
• Chess with cards
• Has nothing to do with luck
• Played by 7 million people all around the world
• Is played in 500 clubs all around Germany
• Is taught in schools
• Improves team spirit, responsibility, consequence, concentration, mathematical 

thinking and empathy
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• Is played in 500 clubs all around Germany
• Is taught in schools
• Improves team spirit, responsibility, consequence, concentration, mathematical 

thinking and empathy

Which of these points 
are convincing and 
which can we add?



Actual advertisement material from the 
federation targeting youth
• Starting with the history of bridge
• Bridge at schools
• How bridge is described

• Bridge has 500 years of history
• Is an officially recognized sport
• Chess with cards
• Has nothing to do with luck
• Played by 7 million people all around the world
• Is played in 500 clubs all around Germany
• Is taught in schools
• Improves team spirit, responsibility, consequence, concentration, 

mathematical thinking and empathy



What advertisement 
claims get 
children/teenagers to try 
out bridge?



Flyer –
specifically 

for young 
people



Advertisement claims directed to students

•Social game 
• Sport 
• Solving riddles
• Snacks (if your course is in the evening)
• Perfect to learn with a friend



Week 1

Words & 
Play

Week 2 and 
3

Minibridge
Making a 

plan

Week 4 and 
5

1NT 
opening

Stayman & 
Transfer
Leading

Week 6, 7 
and 8

1M, fit 
hands, 

non fit, 

2/1 GF

Week 9

1m, TWCB 
and 

inverted 
minors

Week 10

weak 
openings

Week 11

Discarding
2C strong

Week 12

bidding 
competitive

ly

Tourna-
ment at the 
Bridge club



Getting players 
into the clubs

• Final tournament with IMP Pairs

• Free first year membership

• Playing with teachers/advanced 
students but not the club 
members

• Discussing the final 
tournament





Material

• Looking good
• Including the necessary information
• Examples
• Small exercises

• Paper or digital? 
• Digital or both



Powerpoint Presentations & Handouts







Bridge 
course 

Attendence
2019-2025





Membership 
numbers 

2010-2025 
Leipzig 

bridge club



German Bridge Federation Leipzig bridge club





Average Age 
Bridgeclub

Leipzig
2010-2025



Your contribution 
matters!
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